UNDERSTANDING WOMEN’S NEEDS FOR
WEATHER AND CLIMATE INFORMATIQN
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WEATHER AND CLIMATE INFORMATION IS VITAL TO
FARMERS

Climate and weather services deliver data, statistical analyses, tools, and other information about historical weather
patterns and expected future climate conditions. These include weather mapping tools, SMS weather alerts, global
precipitation datasets, and wireless microclimate sensors. These services have the potential to:
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Reduce risks to agricultural Boost agricultural yields by enabling Build resilience in rural
production appropriate crop and variety selections populations

WEATHER AND CLIMATE SERVICES ALSO LACK UNDERSTANDING
OF DIFFERENT VULNERABILITIES WITHIN GENDERS

The literature on gender and adaptation in rural contexts is littered with oversimplified framings of women as a group that
often miss the different needs, vulnerabilities, and opportunities among women in the first place.

and climates services in a particular place. Instead, the experience of being a women is greatly shaped by the intersection of

Q To fully understand women's needs, we must first understand that women are not themselves a unitary category of weather
gender with other identity categories, such as seniority or ethnicity.

@ This leads to different levels of exposure, sensitivity and adaptive capacity among women in the same community or even
household.



LESSONS FROM NGETOU MALECK, SENEGAL

A case study was conducted in Ngetou Maleck, a community in Senegal's Kaffrine Region, to understand women's needs for weather and climate
information in agrarian settings. The study demonstrates that even at the village and household levels, women have different climate and weather
information needs, and differing abilities to act on that information.
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Though Living in the Same Village, Men and Women Experience

Vulnerabilities Differently....

Top Sources of Vulnerability Top Sources of Vulnerability

{Women) (Men)
Access to plows Access to inputs

Women and men, as aggregated groups, experience different assemblages of
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...But Not All Women Experience the Same Vulnerabilities

When we desegregate the women of Ngetou Maleck by their seniority and access to livelihoods
resources, we see differentiated assemblages of vulnerabilities among women.
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Implications for Weather and Climate Service Providers.

If weather and climate services are to address the widest possible set of needs in a given population, they must
identify the different vulnerability groups within a target population, understand the aspects of identify and
livelihoods, and why they address these vulnerabilities through particular decisions and actions. By understanding
this logic of decision-making, designers of climate services can understand how different forms of information and
services fit into the existing decisions of communities.

This infographic was produced by the Humanitarian Response and Development Lab (HURDL) at Clark University and Integra. This
study is based on the findings of the report: "Understanding women's needs for weather and climate information in agrarian settings: ‘ I nteg ra

The case of Ngetou Maleck, Senegal”. The full report is available here. For more information, contact: Ed Carr, Director, International
Development, Community, and Environment, edcarr@clarku.edu
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